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	1.
Contact Person (Name, Name of Institution, Address, Email Address, Phone Number)

Myleea Hill, Arkansas State University, PO Box 1930, State University, AR 72467 mhill@astate.edu (870) 972-2290

	2.
Proposed Change

Change JOUR (Journalism) 4213 Social Media in Strategic Communications to SCOM (Strategic Communication) 4213  Social Media in Strategic Communications

	3.
Effective Date

Fall 2013

	4.
Justification

Advertising, public relations, and social media courses -- including Social Media in Strategic Communications -- are being moved from the journalism department and organized into a strategic communications program in the Department of Communication. 


From the most current electronic version of the bulletin, copy all bulletin pages that this proposal affects and paste it to the end of this proposal.  

To copy from the bulletin:

1. Minimize this form.

2. Go to http://registrar.astate.edu/bulletin.htm and choose either undergraduate or graduate.

3. This will take you to a list of the bulletins by year, please open the most current bulletin.

4. Find the page(s) you wish to copy, click on the “select” button and highlight the pages you want to copy.

5. Right-click on the highlighted area.

6. Click on “copy”.

7. Minimize the bulletin and maximize this page.

8. Right-click immediately below this area and choose “paste”.
9. For additions to the bulletin, please change font color and make the font size larger than the surrounding text.  Make it noticeable.

10. For deletions, strike through the text, change the font color, and enlarge the font size.  Make it noticeable.
JOUR 4213. Social Media in Strategic Communications This course examines concepts and applications of social media within mass communications, news, advertising, and public relations industries.  We will explore and apply social media tools, integrating them into an organization’s overall communication strategy. Spring

To

SCOM 4213. Social Media in Strategic Communications This course examines concepts and applications of social media within mass communications, news, advertising, and public relations industries.  We will explore and apply social media tools, integrating them into an organization’s overall communication strategy. Spring

Deletions: 

JOUR SCOM 4213. Social Media in Strategic Communications This course examines concepts and applications of social media within mass communications, news, advertising, and public relations industries.  We will explore and apply social media tools, integrating them into an organization’s overall communication strategy. Spring

JOUR 4323. Race, Gender and Media   Survey of the interface between Americans of color, women and the mass media in the United States.  Fall.

JOUR 4373. Internet Communications   Internet Communications provides students with a thorough understanding and practice in the use of the Information Superhighway.  The course will also look at new opportunities for communications professionals.  Prerequisite, Basic computer competency.  Fall, Spring, Summer.

JOUR 488V.   Special Problems in Journalism       Prerequisite, approval of department chair and faculty.  Fall, Spring, Summer.

Mass Communications (MCOM)

MCOM 1001. Media Grammar and Style Writing mechanics for media. An introduction to applying basic grammar, spelling and media style rules and guidelines professionals use for writing across multiple media platforms.  Can be taken concurrently with JOUR/RTV 2003, News Writing, with consent of chair. Test-out option available. Fall, Spring, Summer.

Public Relations (PR)

PR 3003.   Principles of Public Relations   Nature and theoretical foundation of public relations, its role in society, practitioners and dynamics of the process.  Fall, Spring, Summer.

PR 3013.   Public Relations Tools and Techniques  Analysis and application of public relations tools and techniques with an emphasis on public relations writing, specialized publications, and strategy for working with corporate and noncorporate organizations. Prerequisite, JOUR 2003 and 

PR 3003. Fall, Spring.

PR 4013.   Public Relations Practicum and Professional Development   Advanced PR course requiring application of skills in supervised work with various businesses, institutions, organizations and social agencies.  Student will work a minimum of 10 hours per week outside the classroom with assigned workplace mentor. Consent of instructor required.  Fall, Spring.

PR 4023.   Public Opinion, Propaganda and the Mass Media   Survey of public opinion formation and change, with special attention to the role of the mass media in the creation and use of public opinion and propaganda.  Fall.

PR 4033. Public Relations Case Studies and Campaigns   Study of recent public relations cases and campaigns involving business, industry, institutions, and government.  Students create a comprehensive public relations campaign for a given client.  Prerequisites, JOUR 3363, JOUR 3143 and PR 3013.  Spring.

PR 4113.   Integrated Marketing Communications Focuses on the strategic integration of various channels and methods of communications for the purpose of delivering key messages to diverse target audiences in order to elicit specific responses, create a dialogue and engender relationship building.  Prerequisite, JOUR 3023, PR 3003, or MKTG 3013. Fall, Spring.

PR 4603.   Crisis Communication   An investigation of communications during crises, focusing on public relations, advertising and other persuasive efforts by institutions, corporations, movement leaders, and citizens to describe, persuade and shape human interactions with their environment during a crisis.  Fall, Spring.

PR 4633.   Trending Topics Exploration of current topics and issues in public relations and advertising. Fall, Spring
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